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Gil Appel 
Academic CV, January 2026 

Marketing Department        Phone: 818-217-9089 
The George Washington School of Business      gappel@gwu.edu  
Funger Hall, 2201 G Street NW       www.gilappel.com 
Washington, D.C. 20052         

Academic Positions 

Assistant Professor of Marketing, The George Washington School of Business  2020 –  
Assistant Professor of Marketing, USC Marshall School of Business   2016 – 2020 

Education 
 
Ben-Gurion University of the Negev, Guilford Glazer Faculty of Business and Management: 
Ph.D., Marketing              2016 

Tel Aviv University, The Recanati Graduate School of Business Administration: 
M.B.A., Magna cum Laude          2009 
B.A., Economics & Management         2003 

Research Interests 

My research focuses on the Digital domain: Innovation, adoption and evolution, and data sources for 
explaining individual behavior. Specific research interest include: 

Digital Markets and Goods, Artificial Intelligence, Marketing Analytics, Big Data, Consumer Data Patterns. 

Publications  
Total cite count, Jan 2026: Google Scholar – 4,459; WOS – 1,031 

Liat Hadar, Yael Steinhart, Gil Appel, and Yaniv Shani (2026), “The Shopping Cart as a Killjoy: Product 
Self-Expressiveness Increases Cart Abandonment,” accepted at Journal of Consumer Research. 

Yidan Yin, Gil Appel, and Cheryl Wakslak (2025), “Nice to Meet You.(!) Gender and Exclamation Point 
Usage,” Journal of Experimental Social Psychology, 121, 104812. 

- Selected media coverage: Financial Times; Fast Company; BBC; The Week; The Standard; 
 Nautilus; Other media coverage 

Stephanie M. Tully, Chiara Longoni, and Gil Appel (2025), “Knowledge of Artificial Intelligence Predicts 
Lower AI Receptivity,” The Journal of Marketing, 89(5), 1-20. 

- Lead article.             
- Finalist, AMA AI SIG 2026 best paper award. 
- Also available as part of MSI’s working paper series (2024) [24-132] - http://bit.ly/3VtCJZs.    
- Selected media coverage: The Wall Street Journal; WIRED; Fastcompany, Medium;  The Horizon 
Tracker; Pivot to AI; Moneyweb News; Yahoo! Finance; The Next Web; The Conversation 
France; The Conversation U.K.; Nipponese News (Japan); Mandarinian 

http://www.gilappel.com/
https://bit.ly/4nou3Pu
https://www.fastcompany.com/91447607/the-high-stakes-politics-of-exclamation-points
https://www.bbc.com/news/articles/cvg118dqj2no
https://theweek.com/culture-life/to-the-point-the-gender-divide-over-exclamation-marks
https://www.standard.co.uk/comment/exclamation-marks-female-gender-norms-punctuation-b1255212.html
https://nautil.us/your-exclamation-points-speak-volumes-1245930/
https://plu.mx/plum/a/news?doi=10.1016%2Fj.jesp.2025.104812&theme=plum-sciencedirect-theme&hideUsage=true
http://bit.ly/3VtCJZs
https://www.wired.com/story/the-less-people-know-about-ai-the-more-they-like-it/
https://www.fastcompany.com/91276048/ai-literacy-schools-and-workforce
https://ai.gopubby.com/who-loves-ai-products-78663798b0f3
https://adigaskell.org/2025/07/25/does-ignorance-of-ai-make-people-more-likely-to-use-it/
https://adigaskell.org/2025/07/25/does-ignorance-of-ai-make-people-more-likely-to-use-it/
https://pivot-to-ai.com/2025/01/27/how-to-promote-ai-make-the-ai-illiterate-think-its-magic/
https://x.com/Moneyweb/status/1883515537222754559?mx=2
https://consent.yahoo.com/v2/collectConsent?sessionId=3_cc-session_f1c239e4-00af-41a6-b844-b73e83d74a23
https://thenextweb.com/news/knowing-less-ai-makes-people-more-open
https://theconversation.com/ia-moins-les-gens-savent-comment-ca-fonctionne-plus-ils-lapprecient-250334
https://theconversation.com/ia-moins-les-gens-savent-comment-ca-fonctionne-plus-ils-lapprecient-250334
https://theconversation.com/knowing-less-about-ai-makes-people-more-open-to-having-it-in-their-lives-new-research-247372
https://www.nipponese.news/%E4%BA%BA%E5%B7%A5%E7%9F%A5%E8%83%BD%E7%A0%94%E7%A9%B6%E3%81%AF%E3%80%81ai%E3%82%92%E7%90%86%E8%A7%A3%E3%81%97%E3%81%A6%E3%81%84%E3%82%8B%E4%BA%BA%E3%80%85%E3%81%8C%E3%81%9D%E3%82%8C%E3%82%92/
https://www.mandarinian.news/%E4%BA%BA%E5%B7%A5%E6%99%BA%E8%83%BD%E4%B8%80%E9%A1%B9%E7%A0%94%E7%A9%B6%E8%A1%A8%E6%98%8E%EF%BC%8C%E4%BA%86%E8%A7%A3ai%E7%9A%84%E4%BA%BA%E6%98%AF%E4%BD%BF%E7%94%A8%E5%AE%83%E7%9A%84%E4%BA%BA/
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News (China); Levante (Spain); La Opinión (Spain); El Periodico Mediterraneo (Spain); Science et 
Vie (France); Popmech (Russia); Liberal (Greece);  Eoswetenschap (Belgium / the 
Netherlands); Blikk (Hungary);  Olhar digital (Brazil); AITNews (Africa Independent 
Television); Other media coverage  
- Selected impact on policy: MIT AI Risk Repository, United Nations Development 
Programme; Marginal Revolution; Ente Nazionale per l’Intelligenza Artificiale; AI for 
Education; Center for AI Policy 
- Selected impact on practice: The Advertising Research Foundation; IBM; Neurons; Nuance 
Behavior; TeacherServer AI Tools; Critical Inkling; Kennedys Consulting; Meltwater Consulting; 3 
Standard Deviations; The Math Ain’t Mathing™; CDOTrends; K–12 EdTec; The Peer Review 

Giulia Maimone, Gil Appel, Craig R. M. McKenzie, and Ayelet Gneezy (2025), “Sexual Misconduct, 
Scientific Fraud, and Citation Penalties,” PLOS One, 20(3): e0317736. 

    - Also featured in Science (2025) - https://bit.ly/3QLCGpy  
    - Also featured in Nature (2025) - https://go.nature.com/3Xu2zxQ  

Nikhil Malik, Max Yanhao Wei, Gil Appel, and Lan Luo (2023), “Blockchain Technology for Creative 
Industry: Current State and Research Opportunities,” International Journal of Research in Marketing, 40(1), 
38-48. 

Evan Weingarten, Kristen Duke, Wendy Liu, Rebecca W. Hamilton, On Amir, Gil Appel, Moran Cerf, 
Joseph K. Goodman, Andrea C. Morales, Ed O’Brien, Jordi Quoidbach, and Monic Sun (2023), “What 
Makes People Happy? Decoupling the Experiential-Material Continuum,” Journal of Consumer Psychology, 
33(1), 97-106. 

Gil Appel, and Eitan Muller (2021), “Adoption Patterns over Time: A Replication,” Marketing Letters, 32, 
499-511. 

    - Also featured in Development Corporate (2021) - https://bit.ly/3AVFExw 

Priyanka Joshi, Cheryl Wakslak, Gil Appel, and Laura Huang (2020), “Gender Differences in 
Communicative Abstraction,” Journal of Personality and Social Psychology, 118(3), 417-435. 

    - Also featured in Psychology Today (2019) - https://bit.ly/34rCiCr  
    - Also featured in Forbes (2019) - https://bit.ly/34wRZZ2  
    - Also featured in Harvard Business Review (2022) - https://bit.ly/3Bghr7T   

Yaniv Shani, Gil Appel, Shai Danziger, and Ron Shachar (2020), “When and Why Consumers “Accidently” 
Endanger Their Products,” Management Science, 66 (12), 5757-5782. 

   - Also featured in The Wall Street Journal (2020) - https://on.wsj.com/3dPFYDO  

Gil Appel, Barak Libai, Eitan Muller, and Ron Shachar (2020), “On the Monetization of Mobile Apps,” 
International Journal of Research in Marketing, 37(1), 93-107. 

- Winner, 2020 IJRM Best Article Award 

Gil Appel, Lauren Grewal, Rhonda Hadi, and Andrew Stephen (2020), “The Future of Social Media in 
Marketing,” Journal of the Academy of Marketing Science, 48, 79-95. 

- Finalist for the 2020 JAMS Sheth Foundation Best Paper Award 

 

https://www.mandarinian.news/%E4%BA%BA%E5%B7%A5%E6%99%BA%E8%83%BD%E4%B8%80%E9%A1%B9%E7%A0%94%E7%A9%B6%E8%A1%A8%E6%98%8E%EF%BC%8C%E4%BA%86%E8%A7%A3ai%E7%9A%84%E4%BA%BA%E6%98%AF%E4%BD%BF%E7%94%A8%E5%AE%83%E7%9A%84%E4%BA%BA/
https://www.levante-emv.com/vida-y-estilo/tecnologia/2025/07/14/estudio-revela-personas-entienden-inteligencia-artificial-uso-ia-chatgpt-grok-4-isdi-notebook-lm-119682154.html
https://www.laopiniondemalaga.es/vida-y-estilo/tecnologia/2025/07/14/estudio-revela-personas-entienden-inteligencia-artificial-uso-ia-chatgpt-grok-4-isdi-notebook-lm-119682151.html
https://www.elperiodicomediterraneo.com/vida-y-estilo/tecnologia/2025/07/14/estudio-revela-personas-entienden-inteligencia-artificial-uso-ia-chatgpt-grok-4-isdi-notebook-lm-119682153.html
https://www.science-et-vie.com/technos-et-futur/ia-moins-les-gens-savent-comment-ca-fonctionne-plus-ils-lapprecient-192524.html
https://www.science-et-vie.com/technos-et-futur/ia-moins-les-gens-savent-comment-ca-fonctionne-plus-ils-lapprecient-192524.html
https://www.techinsider.ru/news/news-1678285-chem-menshe-chelovek-znaet-o-ii-tem-skoree-on-budet-ego-ispolzovat/
https://www.liberal.gr/think-tanks/tehniti-noimosyni-posoi-anoihtoi-einai-oi-anthropoi-sto-na-ti-hrisimopoiisoyn
https://www.eoswetenschap.eu/technologie/hoe-minder-je-weet-over-ai-hoe-meer-je-ervoor-openstaat
https://www.blikk.hu/ferfiaknak/tech/mesterseges-intelligencia-terjedese-es-az-elfogadas-hattere/3z6rnl5
https://olhardigital.com.br/2025/01/22/pro/saber-menos-sobre-ia-ajuda-a-aceitar-melhor-o-seu-uso-diz-estudo/
https://aitnews.com/2025/01/23/%d8%a7%d9%84%d8%b0%d9%83%d8%a7%d8%a1-%d8%a7%d9%84%d8%a7%d8%b5%d8%b7%d9%86%d8%a7%d8%b9%d9%8a-%d8%af%d8%b1%d8%a7%d8%b3%d8%a9-%d8%ac%d8%af%d9%8a%d8%af%d8%a9-%d9%82%d9%84%d8%a9-%d8%a7%d9%84%d9%85%d8%b9/
https://sage.altmetric.com/details/173042377/news
https://airisk.mit.edu/
https://www.undp.org/digital
https://www.undp.org/digital
https://marginalrevolution.com/marginalrevolution/2025/01/lower-artificial-intelligence-literacy-predicts-greater-ai-receptivity.html
https://thearf.org/category/ua_resource/lower-ai-literacy-predicts-greater-receptivity-to-ai-this-study-finds/
https://www.aiforeducation.io/blog/lower-ai-literacy-more-likely-to-use-ai#:%7E:text=The%20implications%20are%20clear:%20while,from%20a%20lack%20of%20it.
https://www.aiforeducation.io/blog/lower-ai-literacy-more-likely-to-use-ai#:%7E:text=The%20implications%20are%20clear:%20while,from%20a%20lack%20of%20it.
https://thearf.org/category/ua_resource/lower-ai-literacy-predicts-greater-receptivity-to-ai-this-study-finds/
https://www.linkedin.com/posts/dwivabhi_lower-ai-literacy-predicts-greater-ai-receptivity-activity-7291923310886486017--K7u/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAAcHCUBouc8I0rBRUb0moDUStzUr9gebOw
https://www.linkedin.com/posts/tzramsoy_ai-activity-7288488212514181120-Z7aO?utm_source=share&utm_medium=member_desktop
https://www.nuancebehavior.com/
https://www.nuancebehavior.com/
https://teacherserver.com/blog-view.php?id=108
https://www.criticalinkling.com/p/national-ai-literacy-day
https://www.linkedin.com/posts/martin-stockdale_lower-ai-literacy-predicts-greater-ai-receptivity-activity-7292074449548263425-6ioi/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAAcHCUBouc8I0rBRUb0moDUStzUr9gebOw
https://www.linkedin.com/posts/activity-7289658443265712128-kimO/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ceciliadones_does-knowing-more-about-artificial-intelligence-activity-7290375694402887681-J0Ia?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ceciliadones_does-knowing-more-about-artificial-intelligence-activity-7290375694402887681-J0Ia?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/pulse/when-awe-outweighs-understanding-risk-low-ai-literacy-mosley-x67ne/?trackingId=TxxdNsEHSHCawIkGPo4REg==
https://www.cdotrends.com/story/4633/people-who-know-ai-wont-necessarily-use-it
https://www.lindyhoc.com/post/ai-in-k12-education_practical_strategies_fresh_look_national-recognition
https://thepeerreview-iwca.org/issue-9-2/introduction-to-iwca-ai-taskforce-policy-and-advocacy-working-group-resources/promoting-ai-literacy/
https://bit.ly/3QLCGpy
https://go.nature.com/3Xu2zxQ
https://bit.ly/3AVFExw
https://bit.ly/34rCiCr
https://bit.ly/34wRZZ2
https://bit.ly/3Bghr7T
https://on.wsj.com/3dPFYDO
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Gil Appel, Barak Libai, and Eitan Muller (2018), “On the Monetary Impact of Fashion Design Piracy,” 
International Journal of Research in Marketing, 35(4), 591-610. 

- Finalist for the 2018 IJRM Best Article Award 
- Also available as part of MSI’s working paper series (2013) [13-108]. 

Working Papers 

Gil Appel, Barak Libai, and Eitan Muller, “Why EVs, AVs, and GenAI Still Diffuse Slowly in a Digital 
Age :Expectations of Fast Diffusion Meet Reality,” working paper, in preparation for submission to Journal 
of the Academy of Marketing Science. 

Tanya Rubinstein, Elinor Amit, Cheryl Wakslak, and Gil Appel, “Unveiling the Social Dimension of 
Complexity: Complexity as a Gender Cue in Consumer Behavior,” working paper, under review at Journal 
of Consumer Psychology. 

Gil Appel, Barak Libai, and Eitan Muller, “The Shape of Success: Popularity and Growth Patterns of Digital 
Products,” working paper. 

- Also available as part of MSI’s working paper series (2015) [15-100] and MSI Insights (2015-2). 

 
Managerial Publications & Popular Press 

Cheryl Wakslak, Yidan (Dani) Yin, and Gil Appel (2025), “Don’t Overthink Your Use of Exclamation 
Points!” Harvard Business Review, available at http://bit.ly/46If5xL. 

Chiara Longoni, Gil Appel, and Stephanie M. Tully (2025), “Why Understanding AI Doesn’t Necessarily 
Lead People to Embrace It,” Harvard Business Review, available at http://bit.ly/4kCjHdD. 

Gil Appel, Juliana Neelbauer, and David A. Schweidel (2023), “Generative AI Has an Intellectual Property 
Problem,” Harvard Business Review, available at http://bit.ly/451TnCc. 
 -  Also included in Generative AI: The Insights You Need from Harvard Business Review (HBR Insights 
Series) - https://store.hbr.org/product/generative-ai-the-insights-you-need-from-harvard-business-
review/10697  

Priyanka Joshi, Cheryl Wakslak, Laura Huang, and Gil Appel (2021), “Gender Differences in 
Communicative Abstraction and their Organizational Implications,” Rutgers Business Review, 6(2), 145-
153. 
 
Selected Conference Presentations and Invited Seminars 

“Digital innovation and its impact on consumers” 

• The University of Kansas, Lawrence, KS                                        November, 2025 

“AI Literacy, Privacy Concerns, and Adoption of AI Technologies” 

• University of Pittsburgh, Pittsburgh, PA (Via Zoom)                                       July, 2025 
“Knowledge of Artificial Intelligence Predicts Lower AI Receptivity” 

• 2025 Society for Consumer Psychology Conference, Las Vegas, NV                             February, 2025 
* Presenter: Stephanie M. Tully 

• Tel Aviv University, Tel Aviv, Israel               January, 2025 

http://bit.ly/46If5xL
http://bit.ly/4kCjHdD
http://bit.ly/451TnCc
https://store.hbr.org/product/generative-ai-the-insights-you-need-from-harvard-business-review/10697
https://store.hbr.org/product/generative-ai-the-insights-you-need-from-harvard-business-review/10697
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• 2024 Association for Consumer Research Conference, Paris, France        September, 2024 
* Presenter: Chiara Longoni 

• Yeshiva University, NY, NY            September 2024 

• Oxford University, Oxford, United Kingdom        May, 2024 

• Raichman University, Hertzliya, Israel             December, 2023 

• Journal of Marketing Virtual Symposium, New Paradigms for a new world     July, 2023 
“Sexual Misconduct, Scientific Fraud, and Citation Penalties” 

• 2025 Society for Consumer Psychology Conference, Las Vegas, NV                             February, 2025 
* Presenter: Giulia Maimone 

• 2022 Association for Consumer Research, Denver, CO              October, 2022 
* Presenter: Giulia Maimone 

“Cart Composition Influences Online Cart Abandonment” 

• 2025 Society for Consumer Psychology Conference, Las Vegas, NV                             February, 2025 
* Presenter: Liat Hadar 

“Women Are Complex, Men Are Simple: the Association Between Gender and Complexity and Its 
Implications for Consumer Behavior” 

• 2024 Association for Consumer Research, Paris, France          September, 2024 
* Presenter: Elinor Amit 

“Working Across the Aisle: Empirical Methods for Behavioral Research” 

• Tel Aviv University, Tel Aviv, Israel              December, 2023 
“Sexual Misconduct, Scientific Fraud, and Citation Penalties” 

• 2022 Association for Consumer Research, Denver, CO              October, 2022 
* Presenter: Giulia Maimone 

“A New Perspective on the Role of Citations in Academic Research” 

• Tel Aviv University, Tel Aviv, Israel                   March, 2022 
“Let’s Get Digital: A Virtual Knowledge Forum on Marketing in the Age of Digitalization and 
Artificial Intelligence” (Symposium) 

• 2021 Association for Consumer Research, Via zoom due to COVID          October, 2021 
“Construal Level in Organizational Research” (Symposium) 

• 2021 AOM annual meeting, Via zoom due to COVID             August, 2021 

“Working Across the Aisle: Empirical Methods for Behavioral Research” 

• 2020 Winter SCP conference, Huntington Beach, CA             March, 2020 
 “Digital domain: Evolution, and data source for explaining individual behavior” 

• Emory University's Goizueta Business School, Atlanta, GA           January, 2020 

• The George Washington University School of Business, Washington, DC       February, 2020 

• Kelley School of Business, Bloomington, IN (via Zoom due to COVID)          March, 2020 
 “Diamonds in the rough - Uncovering brand valuation from keyword data” 

• 2020 Junior Faculty Workshop, Atlanta, GA             January, 2020 
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 “Early career panel on future trends in consumer and technology research” (Panel) 

• 2019 SCP Boutique conference on Consumers and Technology, Montreal, Canada             June, 2019 

“I Need a Hero: Lower Financial Well-being Increases Interest in Superheroes” 

• 11th Choice Symposium, Cambridge, MD                   May, 2019 

• Ono Academic College,  Kiryat Ono, Israel              January, 2019 

• Marketing in Israel 18,  Kiryat Ono, Israel          December, 2018 

• 40th INFORMS Marketing Science Conference, Temple, Philadelphia, PA   June, 2018 

“Retention and the Monetization of Apps” 

• 16th PSI conference, Midway, UT             February, 2019 

• 2018 Winter AMA conference, New Orleans, LA           February, 2018 

“Work life balance” (Panel) 

• 2018 Winter AMA conference, New Orleans, LA           February, 2018 
 “Customer Retention in a Product Platform World” 

• 2017 NYU Big Data Conference, NYU, New York, NY       December, 2017 

“Stickiness and the Monetization of Apps” 

• 39th INFORMS Marketing Science Conference, USC, Los Angeles, CA   June, 2017 

“Accidently on purpose: Action-Oriented Self-Deception in the Service of Difficult-to-Justify 
Purchases” 

• 2017 Winter SCP conference, San Francisco, CA           February, 2017 
“The Desire for Here and Now: The Information Era’s Impact on Aggregate Consumer Behavior”, 
with Oded Lowengart 

• Ben Gurion University, Israel               January, 2016  

“How Digital Goods Grow?” 

• D’Amore-McKim School of Business, Northeastern University, Boston, MA        October, 2015  

• Marshall School of Business, University of Southern California, Los Angeles, CA        October, 2015 

• Saïd Business School, Oxford University, Oxford, United Kingdom          October, 2015 

• Goizueta Business School, Emory University, Atlanta, GA           October, 2015 
 “Growth and Popularity in the Market for Free Digital Products”, with Barak Libai and Eitan Muller 

• 37th INFORMS Marketing Science Conference, Baltimore, MD    June, 2015  

 “Design Piracy: The Extensive Impact of a Fashion Knockoff”, with Barak Libai and Eitan Muller 

• 36th INFORMS Marketing Science Conference, Atlanta, GA    June, 2014  

“The Cost of Uniqueness and Design Piracy”, with Barak Libai and Eitan Muller 

• 12th Marketing in Israel Conference, Haifa, Israel        December, 2012 
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• Tel Aviv University, Tel Aviv, Israel        July, 2012 

• 34th INFORMS Marketing Science Conference, Boston, MA    June, 2012 

• 41st European Marketing Academy Annual Conference (EMAC), Lisbon, Portugal  May, 2012 

 
Service 

School committees and workshops 

GWSB Wine Down session on Generative AI in the classroom                   September, 2023 

Marketing Department Faculty Recruiting Committee (GWSB)               2022 

Member of the Research Committee (GWSB)                2021 – 2024 

Organized the GWSB tenure track virtual mixer               January, 2021  

Member of the Doctoral Committee (GWSB)       2020-2021; 2024- 

Marketing Department PhD Committee (USC Marshall)                2020 

Marketing Department Faculty Recruiting Committee (USC Marshall)    2016, 2017 

Dissertation committee member 

Jennifer Kim (Management and Organization, USC Marshall)             2018 

Dissertation evaluation external reviewer 

Moshe Miller (Marketing, Hebrew University)                      2020 

Qualification committee member 

Sajeev Nair (Marketing, USC Marshall)                2018 

Management Science Reproducibility Collaboration               2023 

 
Editorial Service 

ERB member 

International Journal of Research in Marketing (IJRM)                           2021 –  

Ad hoc reviewer 

Management Science; Marketing Science; Journal of Marketing (JM); Journal of Marketing Research 
(JMR); Journal of Consumer Research (JCR); International Journal of Research in Marketing (IJRM); 
California Management Review (CMR); Society of Consumer Psychology Conference (SCP Conference); 
Association for Consumer Research Conference (ACR Conference); Production and Operations 
Management (POMS); Israel Science Foundation (ISF); International Conference on Information Systems 
(ICIS); MIS Quarterly (MISQ); Information Systems Research (ISR); Journal of the Academy of Marketing 
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Science (JAMS); Marketing Science Institute (MSI) doctoral award; American Marketing Association 
(AMA) EBSCO-RRBM award. 

 
Professional Activities 

Founding member – Bold Minds Mixer        2020-2021 

Organized a group of about 15 practitioners and academics that meet every 3 months to discuss current 
trends in industry and academia 

Founding lab resident at the Big Data Lab at eBay Inc.       2013-2014 
Selected by eBay to be a founding member at eBay's Big Data Lab to derive new marketing insights from 
huge datasets of millions of consumer behaviors, decisions and transactions over time.  

Member, the International Academy of Digital Arts and Sciences (IADAS)          2019 -   
Appointed a member of IADAS and asked to judge the Webby awards annually since 2019  

Data for Good Exchange 2018 (D4GX)                 2018 
Workshop member and part of the Q&A and Bias thought groups working on creating a code of ethics for 
data scientists. 
 
Industry Invited Sessions 

“Personalization, content generation and gamification” 

• Invited discussant at HashtagHigherEd US, higher education marketing conference         June, 2023 
https://youtu.be/sXbdpYNCElc  

“Introduction to simple and free analytics” 

• Invited seminar at GWU Health Communication Volunteer Corps                       May, 2021 

“Subscription Consumer Habits - Purchase Regret & Surprise and Delight” 

• Invited discussant on the SUBTA – Subscription Trade Association podcast          April, 2021 
https://bit.ly/3AdZPIi  

“I Need a Hero: The Effect of Financial Well-being on Superhero Interest” 

• Invited seminar at Warner Brothers Media & Research Insights group  September, 2018 

 
Teaching Experience 

Courses Taught  
The George Washington University. DC, USA, Assistant Professor – “Digital Marketing” 
2025 Instructor Rating – 4.3/5 (undergraduate class – MKT 4154_10) 
2025 Instructor Rating – 4.2/5 (undergraduate class – MKT 4154_11) 
2025 Instructor Rating – 4/5 (graduate class – MKT 6252) 
2024 Instructor Rating – 4.5/5 (undergraduate class – MKT 4154_10) 
2024 Instructor Rating – 4.4/5 (undergraduate class – MKT 4154_11) 

https://youtu.be/sXbdpYNCElc
https://bit.ly/3AdZPIi
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2024 Instructor Rating – 4.7/5 (graduate class – MKT 6252) 
2023 Instructor Rating – 4.8/5 (undergraduate class – MKT 4154) 
2023 Instructor Rating – 4.8/5 (graduate class – MKT 6252) 
2022 Instructor Rating – 4.9/5 (undergraduate class – MKT 4154) 
2022 Instructor Rating – 4.9/5 (graduate class – MKT 6252) 
2021 Instructor Rating – 4.7/5 (undergraduate class – MKT 4154) 
2021 Instructor Rating – 4.9/5 (graduate class – MKT 6252) 
2020 Instructor Rating – 3.6/5 (undergraduate class – MKT 4154) 
2020 Instructor Rating – 3.4/5 (graduate class – MKT 6252) 

The George Washington University. DC, USA, Assistant Professor – “Digital Marketing Analytics” 
2023 Instructor Rating – 4.8/5 (cross listed class – MKT 4162/6262) 
2022 Instructor Rating – 4.7/5 (cross listed class – MKT 4162/6262) 
2021 Instructor Rating – 4.8/5 (cross listed class – MKT 4162/6262) 
2020 Instructor Rating – 4/5 (cross listed class – MKT 4162/6262) 

University of Southern California. CA, USA, Assistant Professor – “Marketing on the Internet” 
2020 Instructor Rating – 4.05/5, 4.38/5 (undergraduate class – MKT 425) 
2019 Instructor Rating – 4.02/5, 4.08/5 (undergraduate class – MKT 425) 
2018 Instructor Rating – 4.25/5, 3.96/5, 4.24/5 (undergraduate class – MKT 425) 
2017 Instructor Rating – 3.93/5 (undergraduate class – MKT 425) 

University of Southern California. CA, USA, Assistant Professor – “Internet Marketing” 
2017 Instructor Rating – 4.04/5 (graduate class – MKT 556) 

University of Southern California. CA, USA, Assistant Professor – “Directed Research – Introducing 
Digital Marketing to Cuba” 

Interdisciplinary Center (IDC).  Herzliya, Israel, Adjunct Lecturer - “Customer Centric Marketing”   
2016 Instructor Rating - 4.52/5 
2015 Instructor Rating - 4.67/5 
2014 Instructor Rating - 4.88/5 

Courses Developed  

“Workshop in social networks”, developed with Prof. Barak Libai and Prof. Jacob Goldenberg,  
Interdisciplinary Center (IDC).  Herzliya, Israel       2011-2015 

Executive Education  

University of Southern California. CA, USA, “Data Driven Consumer Insights”  2018 
Interdisciplinary Center (IDC).  Herzliya, Israel “A Guided Tour in a Dynamic New World”   2014-2016 
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Awards 

2020, IJRM best paper award, for Gil Appel, Barak Libai, Eitan Muller, and Ron Shachar (2020), “On the 
Monetization of Mobile Apps,” International Journal of Research in Marketing, 37(1), 93-107. 

2018, Marshall Golden Apple Award for Teaching Excellence, presented every year to the professors 
who have had the greatest impact on their students, as determined by the members of the graduating class 

 
Selected Media Mentions 

“The Less You Know About AI, the More You Are Likely to Use It,” WSJ (Sep, 2, 2025) - http://bit.ly/4n9Tdlf  

“The Less People Know About AI, the More They Like It,” WIRED (Jan, 25, 2025) - http://bit.ly/40Nc8IX  

“How Has Technology Adoption Life Cycle Been Shortened in 2021?” Development Corporate (October 14, 
2021) - https://bit.ly/3AVFExw 

“TikTok and Google Docs: Small Businesses Thrive After Adapting to the Pandemic,” Maryland Matters 
(May 22, 2021) - https://bit.ly/3wNW5do 

“Why We Seem to Damage Our Smartphones Just When a New Model Comes Out,” The Wall Street Journal 
(Oct. 23, 2020) - https://on.wsj.com/3dPFYDO  

“Powerful People Use More Abstract Language, According To New Research,” Forbes (Nov. 5, 2019) - 
https://bit.ly/34wRZZ2  

“Men and Women (Sort of) Speak Two Different Languages,” Psychology Today (Oct. 31, 2019) - 
https://bit.ly/34rCiCr  

http://bit.ly/4n9Tdlf
http://bit.ly/40Nc8IX
https://bit.ly/3AVFExw
https://bit.ly/3wNW5do
https://on.wsj.com/3dPFYDO
https://bit.ly/34wRZZ2
https://bit.ly/34rCiCr
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